
An introduction to Fashion Studies.  

Understanding Fashion systems, meanings, and futures  

 

 

Learning Outcomes  

By the end of the course, students will acquire the theoretical and analytical tools to examine 

fashion as a cultural, historical, economic and communicative system. Through an 

interdisciplinary approach, they will develop the ability to interpret fashion phenomena from 

historical, sociological and design perspectives, connecting tradition, heritage, 

communication and digital transformation. Students will also become familiar with current 

debates surrounding sustainability, archives, artificial intelligence and the future of fashion. 

 

Course Contents  

This course provides an introduction to the interdisciplinary field of Fashion Studies through 

five thematic lectures. It explores the origins and historical evolution of fashion, its 

relationship with identity, culture and collective memory, and the structure of the 

contemporary fashion system. Students will investigate fashion communication through 

branding, visual culture and digital media, while also examining the impact of digital 

transformation on fashion design, archives and creative practices. Historical perspectives 

and contemporary case studies will encourage students to critically connect tradition, 

innovation and emerging technologies within today's global fashion industry. 

 

Teaching Methods  

The course combines lectures with guided discussions and the analysis of historical and 

contemporary case studies. Visual materials (including fashion shows, museum exhibitions, 

archival documents, advertising campaigns and multimedia resources) will support 

classroom activities and encourage critical discussion. Students will be invited to relate 

theoretical concepts to contemporary fashion practices through examples drawn from the 

luxury and fashion industries. 
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Each lesson will be accompanied by a list of reference readings, which will provide insights 

into the topics covered. These readings will include a mix of scientific articles and relevant 

book chapters.  

 



Teaching Tools 

Teaching activities will be supported through PowerPoint presentations, documentary 

excerpts, fashion films, runway shows, museum exhibitions, archival materials and digital 

resources. Additional teaching materials, scientific readings and multimedia content will be 

made available through Microsoft Teams. 

 

Lesson 1 (2H): An Introduction to Fashion Studies 

Introduction to the interdisciplinary field of Fashion Studies and its main theoretical 
approaches.  

The lecture examines the concepts of fashion, dress and clothing, exploring fashion as a 
cultural, social and communicative system through the contributions of authors such as 
Simmel, Veblen, Barthes and Bourdieu. 

Lesson 2 (2H): Fashion History I: From Renaissance Courts to Haute Couture 

An overview of the historical emergence of fashion from Renaissance Europe to the 
nineteenth century. The lecture explores the relationship between fashion, modernity, 
industrialization and consumer culture, concluding with Charles Frederick Worth and the 
birth of Haute Couture as the foundation of the modern fashion system. 

Lesson 3 (2H): Fashion History II: Heritage, Archives and Cultural Memory 

An exploration of fashion as cultural heritage through the concepts of memory, material 
culture and archives. The lecture examines the role of museums, textile collections and 
corporate archives, highlighting how heritage has become a strategic resource for 
creativity and innovation in contemporary luxury fashion. 

Lesson 4 (2H): The Fashion System: Production, Consumption and Global Networks 

An introduction to the structure of the contemporary fashion industry. Topics include the 
fashion supply chain, luxury and fast fashion business models, Made in Italy, global 
production networks and changing patterns of consumption within the international fashion 
system. 

Lesson 5 (2H): Fashion Communication: Branding, Visual Culture and Digital Media 

An examination of fashion as a communication system through branding, visual 
storytelling and media. The lecture explores fashion photography, magazines, advertising, 
celebrity culture, influencers and social media, analysing how images and narratives 
shape brand identity and consumer perception. 

 


